
 

 

 

  



 

 

All the mentioned problems are occurred due to the time spent on the way 

between the residence and workplace. Therefore, this paper proposed an innovative 

concept of “Home plus Work” park construction. It means to build offices that can 

solve employee’s separation problems and communities including schools, hospitals 

and other related ancillary services that are suitable for employee’s life. It is intended 

to shorten the distance between the main objects’ residence and workplace, aimed for 

reasonable breakdown of the real estate market. In order to prove the impact on the 

innovative method on the market demand, a questionnaire survey is carried out. SPSS 

19.0 is conducted to analyze the reliability, validity and regression of the 

questionnaire data. It is learned that not only the innovative approach can satisfy the 

increasing consumer demand, but also raise consumer’s purchase intention because 

the enterprise shows more attachment to the society.  

 

Therefore, the “Home plus Work” park construction is not only suitable for the 

current transformation concept in real estate units but improves the happiness index of 

real estate consumers, reduces environmental pollution and conserves energy. The 

park construction is better fulfilling the social responsibility of real estate units; hence, 

it will increase consumers’ purchasing demand. 
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