Abstract
The study had done to find out the factors marketing and consumer attitude could affect
online jewelry industry sales status and future prospect in the Chinese market.
1 To study the jewelry industry in the E-commerce market of sales model and marketing
model.
2 To find out the impact of online jewelry retailer Z- bird on the traditional jewelry
industry.
3 To exploratory the changing attitude of customer buying behavior from customers
who rather choose buying jewelry online than in the traditional way.

4 To forecast the future prospect of online jewelry retailer Z-bird in the Chinese market.

The paper is able to helps the largest online jewelry shopping shop Z-bird to make a
better business strategy for the future. For Z-bird to take advantage of this quite new
area of business, the study will give brief recommendations and insights for business
implications, which are based on the results of the survey. It also helps Z-bird to
understand what the consumer want and what the factor to influence the consumer

attitude is.



