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Abstract

Title  : Marketing mixes factors influencing Adidas’s shoes buying behaviors of member in
ADIDAS MARKET THAILAND’s facebook group

By : Nr. Nuttapol Srikittiwanna
Degree : Master of Business Administration

Major : General Management

Advisor: DYT&@MW\D% QSIHSI iF

This research is aimed to study the demographic characteristics, marketing mixes factors
and behaviors of buying that influencing Adidas’s shoes buying of member in ADIDAS
MARKET THAILAND’s facebook group. Researcher created the questionnaire to collected the
data from 400 samples in ADIDAS MARKET THAILAND’s facebook group from November
11" to December 19“1, 2016. Statistical methods used were Frequency, Percentage, Mean,
Standard Deviation, Independent Sample t-test and One-Way Analysis of Variances. The analysis
was done by statistica.l software program.

The result found that most of the samplings are male, age 20-29 years, are graduated
bachelor's degree ér be equivalent, single, the most be student and with an average income of
between 20,001-50,000 baht per month. Most of the samples access to of ADIDAS MARKET
THAILAND’s facebook group everyday during 18.01-21.00 PM. and use it no longer than one
hour per day. Cause of buying shoes is be appropriate lifestyle and use it for self. The most
favorite Adidas’s shoes is black sneaker and NMD model. Most of the respondents was purchase
by banking transfer between 5,001-10,000 baht per times and EMS. delivery. The most of the
influential person is themself and customer needs new condition product. The vast majority of
product factor is style of shoes. The most of pricing factor is price be appropriate condition.
Almost of the distribution factor is reliability of seller. The majority of the promotion factor is

product be changed or returned and the second is discount pricing.



