


and purple mangosteen have been three type Thai fruit consumer favorite. Transportation cost

high and keep fresh difficult.

Operators would make the product of strategy to expand the diversity of Thai fruit to Chinese

market. According design different price strategy for different consumer design different

price strategy. Operator should cultivation of the agency and establishment of distribution

network.

Operators stimulate consumer purchasing desire through promotions to stimulate consumer

purchasing desire. This study takes the recommendation in order to promote and development

Thai fruit trade to China.
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