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Abstract
Research Title : Behavior Tourism Information Seeking VIA Internet for
Domestic Travel
Researcher : Miss Niphada Kaewphut
Degree : Master of Business Administration
Major : Marketing Management

Advisor T

This study aimed to examine the relationship between demographic characteristics of
people in Bangkok and the tourist information seeking behavior. The study tour to seek
information through the Internet for domestic tourism.

This study was a survey from a sample of individuals aged 15 years or more in total of
400 people from collecting information from questionnaires. And statistical processing, including
frequency, percentage, average, and standard deviation. For hypothesis testing, statistical analysis,
t-test, ANOVA (One-Way Analysis of Variance) and Pearson correlation test. The research found
that:

Most are males between 21-25 years of undergraduate education. An employee status is
single and personal income per month. 15,001-25,000 baht, And through the Internet information-
seeking behavior in the period of 3-6 years, internet users use internet 3-4 days / week, 6-8 hours
each time using the Internet by using the Internet during 12:01 to 18:00 hrs. . There are places

where the Internet is working. Most use the Internet to e-mail. In addition, the frequency of the



trips within the country. The decision found that the respondents are traveling within the country,
most of the trip. Minor is the place to stay. And the tourist respectively.

People with average monthly personal income have different information seeking
behavior of domestic tourism through different media. And information seeking behavior of
domestic tourism via the Internet in relation to the decision of the local tourist attractions. Travel
And the property in the same direction. The relationship between low levels. The level of
significance. 05

Related agencies, both public and private, should focus on offering tourist information.
Travel accommodation and food and beverage. With a group of tourists who are career civil
servants / state employees. The results showed that Professional groups are often seeking travel
information via the Internet. Including a decision over local tourism. Travelers with other
professional groups So if all sectors hand in determining the form of niche tourism professionals.
And promotion continued. To publicize information about the tour allows visitors to get to know.

They will travel the country to increase.



