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Abstract
Research Title Perception Quality of V.P. Products Supply Co., Ltd
Researcher : Miss Charinrant Nuteprapa
Degree ! Master of Business Administration
Major : General Management

Advisor L T e T e

The objectives of the research are to study marketing promotion perceived of V.P.
Products Supply Company Limited, to study service quality perceived of V.P. Products Supply
Company Limited and to study problems and barriers after doing marketing promotion of V.P.
Products Supply Company Limited. The samples used for this study were 400. Questionnaires
were used to collect data. The data was analyzed as frequency distribution, percentage, mean, and
standard deviation. For hypothesis testing was used One-way ANOVA and Chi-square.

The results of the study showed that most respondents were female, hold bachelor’s
degree and the kind of company was a distributor. In addition, the researcher found that the
overall of marketing promotion perceived level of V.P. Products Supply Company Limited was
intermediate level. When separate in each aspect: direct marketing has found the level of
perception was high level and the level of the decision was intermediate level such as public

relations, marketing promotion, personal selling and advertising.




The overall of marketing promotion perceived level of V.P. Products Supply Company
Limited was high level. When separate in each aspect found that the level of perception in the
five aspects was high such as people, service process, product and service, price and place. The
level of perception was intermediate such as physical evidence and marketing promotion.

Hypothesis testing revealed that the marketing promotion of V.P. Products Supply
Company Limited included personal selling, public relations, selling promotion and direct
marketing were related to service quality perceived of V.P. Products Supply Company Limited
at significant level of 0.05. The marketing promotion of V.P. Products Supply Company Limited
in the advertisement was not related to service quality perceived of V.P. Products Supply
Company Limited at significant level of 0.05.

In addition, the researcher found that the service quality perceived of V.P. Products
Supply Company Limited in people was high level so the company should maintain the quality of
service consistently, should train and test the staff on a regular basis and the adjustment of the

payment and salary to staff in order to create incentives for staff to do a good work.



