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Abstract

Research Title : Factors Affecting Purchasing Decision of Premium Saving Certificate

(Psc) of Government Savings Bank, Yutitham Branch

Researcher : Mrs. KannichaphatTimlek
Degtree ) Master of Business Administration
Major ] General Management

Advisor

This research aimed at 1) studying personal characteristics of customers who purchased
Premium Saving Certificate (PSC) of the Government Saving Bank, Yutitham branch, 2)
studying purchasing behaviors of customers who purchased the PSC at Yutitham branch, and 3)
studying purchasing decision process of customers who purchased the PSC at Yutitham branch.
The research surveyed 330 customers using questionnaires and analyzed data by statistics of
Frequency, Percentage, Mean, and Standard Deviation. The hypotheses were tested by the t-test,
One-way Analysis of Variance, and Least Significant Difference. The research found that the
majority of respondents were male, 30 to 39 years old, single, bachelor’s degree graduates, and
pri‘vate company employees. They earned 25,001 to 30,000 per month. In addition, the research
found PSC purchasing behaviors that purchasing purpose was for saving, purchasing opportunity
was usual or regular, values of purchases were 10,000 to 20,000 Baht, Influential person was
customer self-decision, and purchasing channel was at the Government Saving Bank. Moreover,
the research was able to sort purchasing decision of the PSC at the Government Saving Bank,
Yutitham branch as distribution channel.

Retail customer’s purchasing decision in Premium Saving Certificate (PSC) of

Government Savings Bank, Yutitham branch, influence to distribution most, so Government



Savings Bank should be has develop in distribution ,including to give customer to convenient in
place and give more clear information that can make customer impression in sevice, and another
factors in customer’s purchasing decision less is personal and staff, Government Savings Bank
often should be has staff traning in service and manage staff appropriate with the position for

increase the readiness of work and providing services to customer.



