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Abstract

Research Title The Study Satisfaction in The Service Branch of Burger King
The Bright Rama II
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The objectives of this research are to study the satisfaction in obtaining service of
Burger King, The Bright Rama II branch, on how the consumers are satisfied with the
service of Burger King, The Bright Rama II branch, to be used as the data base for Burger
King Thailand to set market plan in order to increase the consumer base and to develop the
products for the highest efficiency. The sampling group using in this study is 400
consumers of Burger King, The Bright branch. The study area is Rama II area, the tool
using in this study is the questionnaire made within the scope of the study objectives. From
the study on the basic personal factors of the consumers of Burger King, The Bright branch,
found that mostly was 248 males which is 62.0 per cent, aged 21-30 years old at 176
persons which is 44.0 per cent, 140 persons working in private company which is 35.0 per
cent, 244 persons graduated with Bachelor degree which is 61.0 per cent, 120 persons
having income at Thb. 20,001 — 30,000 which is 30.0 per cent. The behaviors of the
consumers at Burger King, The Bright Rama II branch, mostly found having frequency in

using the service 1-5 times per month at 196 persons which is 49.0 per cent. The amount



of food purchase each time at Thb. 300 — 400 at 188 persons which is 47.0 per cent. The
period of service using at 18.00 ~ 00.00 at 172 persons which is 43.0 per cent. When
considering each aspect found that all the 4 factors affected the satisfaction in the service
of Burger King, The Bright Rama II having high satisfactory level as the service of the
staffs having the highest satisfaction level, the second is the taste of the food, the food or
product and the price respectively.

From the study of the consumers’ satisfaction on the service of Burger King, The
Bright Rama II branch, the researcher would mainly advise on the taste of the food that
Burger King, The Bright Rama II branch should make research and development on those
going with the main dishes such as beverages and seasonings. In term of the service of the
staff, the tidiness and order of the staff’s clothes should be strict in order to gain the
consumer’s confidence and impression in the service. As for the price, since Burger King,
The Bright Rama II branch is using good quality raw materials that cause high prices when
compare to the others of the same kind. Therefore, the prices of the others should be
observed to compare and adjust the prices to be suitable and the quality of the food should
be publicized to the consumer’s perception on the reasons that cause high prices on the
food. As for the products, Burger King, The Bright Rama II branch should develop the
food to have higher nutrition value since, presently, the consumers pay more attention on

health and to increase the satisfaction among the consumers.
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