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Abstract

Research Title : The Integrated Marketing Communication Affecting Consumers’ Brand
Awareness on Korean Cosmetics Brand THE SAEM in Bangkok

Metropolitan Area

Researcher : Miss Kornravee Peeramatukorn
Degree : Master of Business Administration
Major : Marketing Management

Advisor L

The objectives of this research were (1) to study the demographic characteristics by sex,
age, education, occupation and monthly income, and marital status affecting consumers’ brand
awareness on Korean cosmetics brand THE SAEM in Bangkok Metropolitan area (2) to study the
integrated marketing communication affecting consumers’ brand awareness on Korean cosmetics
brand THE SAEM in Bangkok Metropolitan area. The sample size for the research was the
consumers which are using Korean cosmetics brand THE SAEM 400 people and purposive
sampling by collected the data from the questionnaires. The statistics used in this study was the
percentage, average, frequency distribution, standard deviation for hypothesis testing, chi-square.

The results of the research find that the most of sample were female by the samples
ranged in age from 18-23 years old, 24-29 years old, 30-35 years old, and 36 years in equal
numbers, holding a bachelor’s degree, students, and college students and having monthly income

more than 20,000 baht per month and single. In addition, the researcher found that the factor of the



integrated marketing communication in the overall level. The most important factor was the
promotion.

For hypothesis testing found that the promotions, the viral marketing, personal selling,
direct marketing, publicity and public relations, the event. All factors were associated with a

moderate level of perception.



