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Abstract

Research Title Factors Affacting on the Servicing Satisfaction of Jo Hairtex

Beauty Salon in Khet Nong Khaem

Researcher : Mr. Tanapat Tussanaeakjit

Master of Business Administration

Degree
Major : General Management
Advisor : RV “’\ngﬁqw‘&”w -

The objectives of the research are 1) to study demographic characteristics of consumers
in Jo Hairtex Beauty Salon at Khet Nong Khaem 2) to study consumer behaviors in Jo Hairtex
Beauty Salon at Khet Nong Khaem and 3) to study the satisfaction on the service of Jo Hairtex
Beauty Salon at Khet Nong Khaem. The samples used for this study are 400. Questionnaires were
used to collect data. The data was analyzed as frequency distribution, percentage, mean, and

standard deviation. For hypothesis testing was used One-way ANOVA and Chi-square.

The results of the study showed that most consumers are female, aged between 21-30
years, hold below bachelor’s degree, worked in private company, earned between 10,000 —
15,000 Baht. The analyze of the consumer behavior in Jo Hairtex Beauty Salon at Khet Nong
Khaem féund that the service frequency is 3 times per month, the average expense is 2,001 —
4,000 Baht per month. The kind of service is shampoo and blow dry. The reason of the service is

skilled and reliable people and the period of the service is after 6:00 pm.



In addition, the researcher found that the overall of consumer satisfaction level of Jo
Hairtex Beauty Salon at Khet Nong Khaem was high level in all aspects such as (1) product (2)
price (3) place (4) promotion (5) people or staff (6) the creation and presentation of physical
evidence and (7) process. Hypothesis testing revealed that demographic characteristics different

affect the satisfaction of the consumer’s Jo Hairtex beauty salon in Khet Nongkhaem was not

differs at significant level of 0.05.

The consumer of Jo Hairtex beauty salon in Khet Nongkhaem with the most satisfaction
levels was products. So the Jo Hairtex beauty salon should have to maintain a consistently good
quality, and services should develop a new style and modern. You should study what consumers

want to have any services or the behavior of each type of consumer is for make it easier to

develop for the future.



