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ABSTRACT

Research Title : Marketing Mix Factors Influencing the Decision Making
Condominium Supalai Park of Consumers Ratchaphruek —

Phetkasem in Phasi Charoen Bangkok

Researcher : Miss Kulthida Luangpirintr

Degree : Master of Business Administration

Major : Marketing
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This research aims to study demographic and marketing mix factors affecting the buying
decision of condominium Supalai Park Ratchaphruek —Phetkasem in Phasi Charoen, Bangkok.
The samples used for this study are 400 samples from people staying in condominium Supalai
Park Ratchaphruek — Phetkasem in Phasi Charoen, Bangkok. Questionnaires were used to collect
data. The data was analyzed as percentage, mean, standard deviation, t-test, one way ANOVA,
and Pearson product Moment Correlation Coefficient.

The results of the study showed that most consumers are females, aged between 36 — 46
years, married, 3 members of family, work in private companies, earned between 20,001 — 40,000
baht per month, and hold bachelor’s degree. In addition, condominium buying decision of
consumers in Supalai Park of Consumers Ratchaphruek — Phetkasem in Phasi Charoen, Bangkok
considered from price and terms and conditions. The main objective in buying decision was that
they had a family and wanted to have their own residence. Most of them received information
through television. They had compared with 1 — 2 other condominium projects and decided to buy
about 2 — 3 months.

In addition, the researcher found that overall of factors affecting the buying decision
condominium Supalai Park Ratchaphruek —Phetkasem in Phasi Charoen, Bangkok was highest

level. The highest decision making was price. Secondly, it was the style of construction.



The lowest decision making was marketing promotion. Hypothesis testing revealed that
demographic that related to decision making condominium in Supalai Park Ratchaphruek —
Phetkasem in Phasi Charoen, Bangkok are gender, age, marital status, occupation, income, level of
education and number of family members. In addition, the researcher found that the marketing
mix factors - product, price, location and marketing promotion related to decision making
condominium in Supalai Park of Consumers Ratchaphruek — Phetkasem in Phasi Charoen,

Bangkok.



